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Policy Position:
Tobacco Control & Prevention, 
and Public Health

Hawai‘i Public Health Institute (HIPHI) supports 
policies that improve health outcomes for all people. 
Tobacco use is the leading cause of preventable death 
and disease in the United States. Every year, 480,000 
people die yearly from smoking-related deaths, 1,300 
people daily. Smokers today have a greater risk of 
developing lung cancer than smokers in 1964. For the 
first time, women are as likely to die as men from many 
diseases caused by smoking.1

In Hawai‘i alone, smoking claims 1,400 lives each 
year and creates $611 million in annual healthcare. 
Furthermore, the state and federal tax burden 
of residents from smoking-caused government 
expenditures is $983 per household.2 Cigarette 
smoking harms nearly every organ of the body and can 
cause cancer, heart disease, stroke, lung diseases, type 
2 diabetes, and chronic health conditions.3

Proven tobacco control strategies and programs, 
in combination with enhanced strategies to rapidly 
eliminate the use of cigarettes and other combustible, 
or burned, tobacco products, will help us achieve a 
society free of tobacco-related death and disease.

In 2015, Hawai‘i was the first state to pass legislation 
to raise the legal age of sales for tobacco from 18 to 21 
to prevent people from the harms of nicotine addiction 
and tobacco use (CDC). Effective January 1, 2016, 
Tobacco products including e-cigarettes, can only be 
sold to people who are at least 21 years of age. 

GUIDING PRINCIPLES
•	 Tobacco use is a public health epidemic.
•	 Tobacco use during childhood and adolescence 

causes significant health problems among 
the youth, increase in number and severity of 
respiratory illness, decreased physical fitness, and 
negative effects on lung growth and function.

•	 Youth tobacco use can lead to addiction, often 
lasting into and sometimes throughout adulthood. 

•	 The Tobacco Prevention and Control Trust Fund in 
Hawai‘i is utilized to support smoking cessation, 
prevention, and tobacco control policies.

•	 Tobacco use continues to be the leading cause of 
preventable death in the United States, killing more 
than 480,000 people a year in the US.4 

•	 In Hawaiʻi, tobacco kills 1,400 people every year.5
•	 Smokers are more likely than nonsmokers to 

develop heart disease, stroke, and lung cancer.
•	 Smoking causes diminished overall health, 

increased absenteeism from work, and increased 
health care utilization and cost.

POLICY PRIORITIES
•	 Enact policies that put people and their health 

above tobacco company profits.
•	 Recognizing that the tobacco industry uses 

marketing to hook users, especially youth and 
other vulnerable populations.

•	 Address the use of aggressive advertising, 
marketing of flavored products, and manipulating 
levels of addictive ingredients.

•	 Allowing counties to adopt stricter regulations 
than the state law.
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POLICY PRIORITIES (CONTINUED)
•	 Strictly enforce the regulation of sales by focusing 

on sellers. 
•	 Menthol cools and numbs the throat and reduces 

the harshness of tobacco smoke, making menthol 
cigarettes more appealing for kids who are starting 
to smoke. Half of youth who have ever smoked 
started with menthol cigarettes.

•	 A comprehensive FDA scientific analysis, issued 
in 2013, concluded that menthol cigarettes 1) 
increase smoking initiation and progression to 
regular smoking among youth and young adults; 2) 
increase nicotine dependence (addiction); and 3) 
reduce success in quitting smoking.6

•	 Ensure that local zoning ordinances are stronger 
than state minimums for retail locations.

•	 Restrict marketing and advertising practices that 
appeal to youth or are highly visible. 

•	 Require products to be contained to areas that are 
inaccessible/not visible to children and youth.

•	 Prohibit advertising and sales near youth-sensitive 
areas in the community (e.g., parks, schools, 
churches, public transportation, bus stops, etc.).

•	 Dedicated resources to supporting cessation 
efforts for all ages and groups. 

•	 Continued dedication of funding to the Tobacco 
Prevention and Control Trust Fund in Hawai‘i.

•	 Lessen the burden of secondhand smoke on non-
smokers.

•	 End the sale of tobacco in the state. 

RATIONALE
•	 All people of Hawai‘i deserve to live healthy lives, 

free of smoking-related diseases.
•	 Lessen the fiscal burden on the residents and the 

state because of money spent to address smoking-
related health needs. $611 million yearly insurance 
costs because of tobacco-related diseases.7

AGGRESSIVE MARKETING BY TOBACCO 
INDUSTRY
•	 $1 million spent per hour by the tobacco industry 

to market tobacco products.8
•	 Predatory marketing practices of the tobacco 

industry has targeted specific communities who 
have higher rates of tobacco use and higher 
incidence of chronic disease, illness and death 
caused by tobacco.
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Hawai‘i Public Health Institute (HIPHI) establishes internal public policy positions on priority topics and issue areas 
to help determine legislative and advocacy actions HIPHI may take.  These priority areas also help to determine 

programmatic and/or organizational response. Developed by staff and approved by the Board of Directors, the public 
policy positions are policy documents to guide the organization over the long term as we work to influence the broader 

public policy landscape.
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