
Ending the Sale of Flavored Tobacco 

Ending the sale of flavored tobacco products, including menthol, will
advance health equity and protect our keiki from a lifetime of addiction. 

Equity and Social Justice 
Tobacco use impacts health and affects Hawaiʻi’s communities disproportionately. Strategic targeting and
aggressive marketing by the tobacco industry—labeling Hawaiʻi as “the menthol state”—are contributing factors.
In 2022, 17% of Native Hawaiian adults were current cigarette smokers. E-cigarette use is also higher among
Native Hawaiian and Pacific Islander youth (28% of middle and high school students) than youth from any
other ethnic group. 

Youth Epidemic
Youth e-cigarette use remains high in Hawaiʻi, with nearly 1
in 3 high school students (28%) having ever used an e-
cigarette in 2023. Middle school students are also at risk,
with 16% having ever used an e-cigarette in 2023. Hawaiʻi
County reported the highest rates of youth e-cigarette use,
with 15% of high school students and 13% of middle school
students having ever used an e-cigarette in 2023.

8 in 10
youth who use
tobacco started with
a flavored product.

95% of smokers start before age 21.

Menthol is More Than Just a Flavor
The tobacco industry relies on menthol to mask the harsh
taste of tobacco. Menthol’s unique qualities make it
easier for new smokers like teens to start using tobacco,
more addictive, and harder to quit. As a result, the
tobacco industry works tirelessly to protect profits by
keeping menthol in cigarettes when other flavorings
are banned.

77%
of registered voters support ending the

sale of flavored tobacco products. 

Learn 
More 

Visit hiphi.org/policy
Contact Kevin Ramirez at kevin@hiphi.org

78%
of Native Hawaiian and Pacific Islander

tobacco users smoke menthol cigarettes. 


